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COMMUNICATIONS FOR
SPORTS CLUBS

SESSION 1
HOW TO COMMUNICATE 
FOR YOUR SPORTS CLUB
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INTRO



WHAT WILL YOU GAIN FROM THIS COURSE?

RELEVANT, IMPACTFUL ACTIVITIES

FREE OPTIONS, NO AD BUDGETS REQUIRED

CONTENT TAILORED FOR SPORTS CLUBS

BUILDABLE FORMAT 

READY TO USE RESOURCES

RECORDED DEMONSTRATIONS TO WATCH BACK + Q&A



WHAT WILL YOU GAIN FROM THIS COURSE?

ATTRACT 
NEW 
MEMBERS

RAISE 
AWARENESS OF
THE CLUB

RECRUIT NEW 
VOLUNTEERS

SECURE 
FUNDING



OFFLINE

POSTERS / 
FLYERS

SOCIAL MEDIA

GRAPHIC DESIGN

MESSAGING & CONTENT

WEBSITE

THE BEST WAYS TO COMMUNICATE FOR YOUR CLUB IN 2024

CREATING YOUR CLUB’S 
COMMUNICATIONS PLAN



ACCESS TO DLR COMMUNICATIONS HUB

COMMUNICATIONS 

CALENDAR

FLYERS
& POSTERS

TOOLKIT OF RESOURCES - READY TO USE RESOURCES

SOCIAL 
MEDIA POSTS

CONTENT BANK

GOAL 
PLANNING



DISCUSSION:

NAME THE BIGGEST CHALLENGE 
FOR YOUR SPORTS CLUB?



INSPIRATION:

STRONG EXAMPLE 
OF SPORTS CLUB 
WEBSITE & BRAND



INSPIRATION:

STRONG
EXAMPLE OF
SPORTS CLUB 
SOCIAL MEDIA



WEAK
EXAMPLE
+

NO WEBSITE

Reliant on a social media platform that can
be shut down at any time

Excludes non social media users 

Gives visitors limited information

Reduces Sponsorship Opportunities



GOAL PLANNING

IDENTIFY YOUR FOCUS

WHAT WE WANT TO SAY, DO AND CREATE
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WRITE IT DOWN

STORE AND REFER BACK OFTEN

SHARE WITH OTHER CLUB VOLUNTEERS
/ COMMITTEES / CHAIR



PART 2

HOW TO CREATE A GREAT ONLINE
PRESENCE FOR YOUR CLUB



BRANDING CHECKLIST

1. Do You Have A Logo For Your Club?
2. Do You Have A Designated Font, Colour Scheme and Imagery 

For Your Club?

3. Do You Feel That Your Current Brand Reflects The Club That 

You Are Today?

SESSION 2 (GRAPHIC DESIGN)
will show you how to create a great brand for your club



It’s more than just a logo....

REPUTATION

PURPOSE OF A GREAT BRAND

BUILDS 
LOYALTY & 
GOODWILL

PERCEPTION

RECOGNITION



STARTS WITH VALUES & MISSION
- Inclusive, Embedded In Community, Welfare

COMPONENTS OF A STRONG BRAND

VISUAL IDENTITY
- Unique & Recognisable

TONE & MESSAGING
- Friendly vs Formal

BRAND PERSONALITY
- Align With Audience

COMMUNITY ENGAGEMENT
- Events, Partnerships, Social Media

CONSISTENCY ACROSS PLATFORMS....



SCHEDULE YOUR 
MESSAGING

INTRODUCING 
YOUR SPORTS CLUB 
COMMUNICATIONS 
CALENDAR



PART 3 
MESSAGING

WHAT TO SAY IN
YOUR CLUB
COMMUNICATIONS



GET STRATEGIC & PLAN AHEAD

REFER BACK TO GOALS

WHO ARE YOU TARGETING?



WHAT IS YOUR
CLUB’S

VALUE PROPOSITION 
(OFFERING)?



HEALTH & FITNESS BENEFITSMESSAGING 
THEMES

ABOUT THE CLUB - LEGACY

DEV SKILLS / FITNESS ADVICE

COMMUNITY CONNECTION

WELFARE

EMOTIONAL



CONSISTENCY…

TAILORED + CALL TO ACTION



INTRODUCING YOUR SPORTS CLUB 
COMMUNICATIONS CONTENT BANK





ACTIVITY: 

REVIEW BANK FOR RELEVANT CONTENT

ADAPT FOR YOUR CLUB



https://dlrsportspartnership.ie/
dlr-sp-communications-hub/

Password: HUB2024

ACCESS TO DLR COMMUNICATIONS HUB




